
 

Director of Marketing & Communications 

Biodiversity loss and Indigenous inequality continue to grow in scale and scope, in Canada and 
in Africa. The Jane Goodall Institute of Canada is seeking an exceptional Director of Marketing 
& Communications to help us continue to accelerate and deepen our impact. We are looking 
for a versatile, upbeat, creative, and positive self-starter and multi-tasker, who can complement 
and contribute to our team of 12. This is an ideal role for someone with 5+ years of related 
experience who brings a broad set of skills, is comfortable “rolling up the sleeves”, and is 
innovative in applying contemporary marcom tools and practices.  Prior non-profit/charity 
experience is not required – this opportunity may appeal to those with consumer facing 
experience in products, services, or retail. This role expects significant value add and results 
delivery for the organization. Demonstrated experience in as many of the scope of 
responsibilities as possible is desired, as is strength in collaborating cross functionally in small 
teams. The successful candidate should be adept with numbers and analysis, financial and non-, 
but comfortable with gut feel rationale when needed. This position reports to the Chief 
Executive Officer and is a member of the Leadership Team with the other functional area 
directors. Demonstrated passion for our mission, wildlife conservation and Indigenous equality, 
is a key success factor for any candidate, enabling a nuanced approach to marketing and 
communications to a diverse set of stakeholders. This is an exciting time to join the Jane 
Goodall Institute of Canada, as we develop and implement our new long term plan. 

Scope of Responsibilities 

To some degree, the role will be tailored to the experience and skillset of the successful 
candidate. The scope of responsibilities includes as many of the following as possible, and 
candidates’ experience should span numerous items on the list: 

• Marketing and communications strategy and tactical planning 

• Consumer marketing, branding, and integrated promotions / campaigns 

• Advertising, especially online 

• Social media, mobile media and website development 

• Public relations / media relations 

• Internal / key stakeolder communications 

• Budgeting and financial management, both post-analysis and forecasting results 

• Consumer analytics / CRM / sales funnel / donor journey 

• Corporate partnerships and sponsorships 

• Events planning and execution – in-person and virtual 

• Strong writing skills and oral communications skills 

• Collaboration with fundraising department to drive results 

• Collaboration with programs department to “tell the stories”, including creating impact 
reports and annual reports 

• Consumer research 



 

 

Qualifications: 

• An undergraduate degree in a related discipline 
• A minimum of 5 years’ related experience spanning much of the Scope of Responsibilities 

• Creative and innovative 

• Results-oriented  

• Personable and adaptable: ability to be a strong ambassador of the organization 

• Collaborator, welcoming and giving input 

• A self-starter, able to think critically  

• Excellent written and verbal communication skills 

• Ability to work from home and to work in the JGIC office on the downtown University of 
Toronto campus as needed 

Compensation:  $85,000 +/-., plus benefits including RRSP contributions 

When you join JGI Canada, you are joining a committed team that is passionate about 
protecting the planet and we encourage all candidates to visit our website, 
www.janegoodall.ca, to learn more about our team and the Institute’s programs. 

How to Apply 

Please send cover letter and resume to Taylor Smith at taylor@janegoodall.ca with the subject 
line: “Director of Marketing & Communications”.  

Please note: Applications must be accompanied by a covering letter explaining why we should 
hire you and why you want to work at JGIC. Shortlisted candidates will be contacted for an 
interview. No phone calls please. Application deadline is February 8th. 
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